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WHO, WHY &/OR WHAT?





• Set up a timeline for the event

• Establish a Budget

• Find a Venue



Timeline

• When does this all need to happen?

• Back your way out of the end date!



Budget

• How much do you want/need to spend or raise?

• Back your way out of that total!



Venue







Partners, Vendors & SLP
• Kiwanis International Partners 

• Local Partners

▪ Service Leadership Programs
▪ Restaurants
▪ Stores
▪ Businesses
▪ Churches
▪ Schools



Partners, Vendors & SLP

• What do you need from them?

• How can they help?

• What will you do for them?

• How will you approach?

▪ Meeting 
▪ A letter





Marketing Campaign

Will you use Social Media?

Who is your audience?



Marketing Campaign

• Newspaper/Radio
• Flyers
• Patch.com
• Your website
• Church Bulletin



Marketing Campaign









• Have Branded Signage

Event day!!!
• Wear your gear

• Have a plan to capture 
the new relationship 
you have found with 
attendees,visitors or 
guests.



• We bring our banner

Event day!!!
• We wear our gear

• And we even have a 
plan to capture the new 
relationship we form 
with our winners, 
donors and guests.



Recap

• Set Goals

• Create your Timeline & Budget

• Find your venue

• Make decisions about Partners, Vendors & SLP

• Formulate a Marketing Campaign

• Determine how you will capture attendees' info



I can’t wait to be invited to your 
fresh event for 2022

215-350-0454 or jen@pakiwanis.org


