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• Club opening vs. club boosting

• Creating a Facebook page

• Telling your Kiwanis story

• Advertising on Facebook

• Following up with leads

• Resources

• Questions

What’s on the agenda?



Club opening vs. club boosting



We're here to help

Facebook advertising available for:

• Club opening

• Club boosting



Let’s talk about social media.



Fun fact

3.6 billion people use social media worldwide.
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Fun fact

3.6 billion people use social media worldwide.

That’s the equivalent of India, China and the 

United States put together… plus another 500 

million. 



Social media lets us meet our 

audience where they are.



Facebook

•Wide demographic

•Good for links

•Pages and groups



Facebook page

Facebook



Facebook page

• Share info

• Post videos and 

photos

• Create events

• Set up fundraisers

• Get feedback

Facebook



Facebook group

Facebook



Facebook group

• Create a 

community

• Share ideas with 

one another

• Can moderate who 

joins

Facebook



Creating a Facebook page



Click on the menu icon 

(grid of dots) 

at the top right 

of your screen

How to create a page



Then click on “Page”

How to create a page



How to create a page



How to create a page

Unique page name 

(Kiwanis Club of _____, state)

Nonprofit/charity organization

Tell more about your club!



How to create a page

Look for the green check!



How to create a page

Example for bio copy



How to create a page



How to create a page

After clicking submit, can add other details

• Contact info

• Images



How to create a page

Page builder’s health assessment 

at bottom of each page 



How to create a page

Profile picture: 

Kiwanis pin/logo

Cover photo:

Pick from options 

at Kiwanis.org/brand



How to create a page

KIWANIS.ORG/BRAND → SOCIAL MEDIA



How to create a page

What do you want 

people to do?

• Contact you?

• Visit a webpage?

• Fill out a form?



How to create a page

Start inviting!

• Current club members 

to start out

• Branch out to your 

full networks



How to create a page

Choose how you receive 

notifications



You did it!



So, what now?



Telling your Kiwanis story



The anatomy of a 

great post:

Best practices
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The anatomy of a 

great post:

• Short, friendly copy that’s 

useful, inspirational 

or entertaining

• A clear call to action

• Photos or videos (of people)

Best practices



Facebook’s tools for clubs



Facebook

Events



Events
• Invite Facebook friends

• Automated reminders

• Post notifications

• Link to website/tickets

Facebook



Facebook



Facebook

Can see guest numbersDescription



Events
• Share sneak peeks

• Monitor and answer questions

• Follow up

• Publicize your next event

Facebook



Fundraisers

Facebook

Facebook.com/KiwanisChildrensFund



Fundraisers

• Raise money for an 

accredited charity

• Money goes directly to 

cause

• Tie in to birthdays, 

anniversaries

Facebook



Fundraisers

• Can personalize 

“About” section to 

include your personal 

story

• Autopopulated info 

about charity

Facebook



Fundraisers

• Fundraising member 

and/or charity can 

respond to each donor 

directly

Facebook



Reviews

Facebook



Reviews

Facebook



How will I keep up with everything?



You’re not alone!

• 2-3 admins

• Ask for photos and stories from other 

members

• Aim for reasonable frequency

• Take advantage of Kiwanis resources

Your team



Facebook advertising



Why do we need ads?

HIGHER REACH

We pay for prominence in so much digital conversation.

NEW AUDIENCES

People aren’t simply going to stumble across your page.



Boosted posts vs. ads

BOOSTED POSTS

Paying Facebook to 

share a post from your 

page to your current 

audience and beyond

ADS

Paying Facebook to 

share an ad to a 

specific audience 



Boosted posts vs. ads

BOOSTED POSTS

Paying Facebook to 

share a post from your 

page to your current 

audience and beyond

ADS

Paying Facebook to 

share an ad to a 

specific audience 

Both of these can have value for a Kiwanis club.



Ad example

Elements of an ad:

• Personal connections

• Ability to target an audience

• “Sponsored” tag

• Short copy

• Image/video

• Call-to-action below



Ad example

Short, friendly copy

Engaging visual

Clear call to action

Look familiar?



How to create an ad

Start by clicking 

on “Promote”



How to create an ad

Click on

“Create new ad”



How to create an ad

Alternately: Click on “Ad Center” and 

then the blue “Create Ad” button



How to create an ad

Default ad pulls from your 

page name, profile photo 

and page bio

Also defaults to message 

call to action 



How to create an ad

Would anyone actually 

respond to an ad like this? 



How to create an ad

On that same page, you can customize your ad, including:
• Call to action

• Short copy

• Image(s) or video

• Platforms to use

• Audience

• Ad timing/duration

• Budget



How to create an ad



How to create an ad



How to create an ad

Add copy



How to create an ad

Add visual 

element



How to create an ad

Change headline to your 

call to action

Change button (Learn More, 

Sign Up, Apply Now, etc.)

Create a new sign-up form 

for leads



How to create an ad

Contact lead form example:
Make a difference for kids in your community!

Some kids are hungry. Some kids need help 

learning to read. Others need mentors. You can 

help these kids!

A group of us is working to improve the 

community for kids in [LOCATION]. If you’re 

interested in making a positive difference with us, 

sign up below for more information. You’ll also 

make new friends along the way.



And now your ad 

looks like this!



How to create an ad

How to set up your audience:

        Click “Create new”



How to create an ad

Give your audience a name 

(only admins see this)

Choose “All” under gender

Keep default 18+ for age



How to create an ad

Choose location (by city/state 

name or zip code)



How to create an ad

Optional additional targeting categories:



How to create an ad

Audience size 

estimates



How to create an ad

Duration and budget

Run continuously with a 

budget limit vs. specific 

timeframe

Choose how much you 

want to spend per day



How to create an ad

Review period

Can take several hours

Reviewed by AI tech

Can appeal if needed

Things to avoid:

• Why was this one 

rejected?



How to create an ad

Review period

Can take several hours

Reviewed by AI tech

Can appeal if needed

Things to avoid:

• Why was this one 

rejected?



Leads

How to pull leads

Go to 

business.facebook.com

Click “All Tools” at the 

bottom



Leads

How to pull leads

Click on “Instant Forms” at 

the bottom of the 

“Advertise” section



Leads

Key notes:
Leads expire after 90 days

Can download only new leads since last download 

OR leads over a specific timeframe



Other types of ads

Can boost events, 

Facebook feed posts 

and (if applicable) 

Instagram posts to 

your community



Following up with leads



Following up with leads

Most important:

• Be quick!

• Designate a team

• Text or call within 24 hours max, several hours is better

• Provide information, offer to meet



Resources



Resources

Kiwanis.org/brand

• Ready-made social media posts

• Kiwanis photo library

• Brochures and invitations

• Videos

• Event flyers



Resources

Kiwanis.org/brand

“Do Gooder” squares  

for social media



Resources

Kiwanis.org/brand

Kiwanis squares  for 

social media



Resources

Kiwanis.org/brand

“Kids Need Kiwanis” 

videos



Resources

Kiwanis.org/brand

Request a custom Kiwanis logo

Also available at 

Kiwanis.org/customlogo and

Kiwanis.org/clubanniversary



Resources

Kiwanis.org/clubanniversary

Custom anniversary logos, 

celebration ideas and more!



Resources

Kiwanis.org/news

Stories you can share 

anytime!



Questions?



Thank you!

Bryce Kinder

bkinder@kiwanis.org

1-800-549-2647 ext. 113

317-217-6113
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